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While  2020  threw us  a l l  a  curve  ba l l ,  we  have  l earned

the  impor tance  of  be ing  f l ex ib l e  and  co l labora t ive .  This

year  i s  o f f  to  a  grea t  s tar t  wi th  successfu l  AWM

Aff i l ia t e  Pres idents  ca l l s  tha t  have  de termined  a  need  to

co l labora te  and  share  ideas  to  be  successfu l  in  th i s

current  env ironment .  Co l labora t ion ,  de f ined  as  the

process  of  two  or  more  ind iv idua ls  working  toge ther  to

comple te  a  task  or  ach ieve  a  goa l ,  r equ i r ing  c l ear

communica t ion ,  open-mindedness ,  and  adap tab i l i ty ,  i s

needed  now,  more  than ever .  As  we  cont inue  to  nav iga te

2021 ,  we  encourage  you  a l l  to  j o in  forces  and  cont inue

to  share  ideas  and  suppor t  each  o ther  by  reaching  ou t  to

your  fe l low Aff i l ia t e  Pres idents  for  ideas ,  shar ing  an

upcoming  event ,  or  repos t ing  content  on  soc ia l  med ia .

 

Cheers  to  a  new year !  We look  forward  to  working  wi th

you  a l l  th i s  year .  I f  your  membersh ip  renewal  cyc le  i s

coming  up  soon in  June ,  p l ease  be  sure  to  inv i t e  the

incoming  chapter  pres ident  to  Apr i l ’ s  Pres ident ’ s  ca l l  on

Tuesday ,  Apr i l  20 !  
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In 2020, we all learned a lot about engaging in the virtual

environment and discovered the importance of social media

engagement. We learned to rethink our strategies and pivot to

make virtual events successful. Social media is now more

important than ever because it allows you to connect with

your members and followers and creates awareness about your

organization. 

Here are a few social media tips

1.Create a hashtag for your organization.

2.Engage with followers by responding to comments.

3.Make sure your “branding” is consistent.

4.Know your target audience.

Individuals become members of a community for

various reasons, including the need to be part of

a community, having the opportunity to work

with like-minded people, sharing and receiving

knowledge and/or the ability to work together

toward goals they couldn’t achieve alone. It is

well-known that it is often harder to find new

members than retaining current members.

A few best practices to retain and develop your

members:

1.Understand why members joined.

2.Look at your new member on-boarding process

and see if there are opportunities to do better.

Look at communication touchpoints.

3.Offer solutions that drive value to members.

4.Make the membership experience personal by

connecting with your members.

S O C I A L  M E D I A  M A R K E T I N G
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&  R E T E N T I O N

AWM CELEBRATES 70 YEARS
W ARE EXCITED TO CELEBRATE 70 YEARS. STAY TUNED FOR MORE DETAILS SOON! 



A u s t i n

· L i z  L a n d ,  l i z . l a n d @ a t h l e t i c s . u t e x a s . e d u

D a l l a s / F t .  W o r t h

· A d e l l a  F r e m s t a d - N o l a n ,

a f r e m s t a d @ r a d i o - o n e . c o m

M e d i a  A l l i a n c e  o f  H o u s t o n

· A m a n d a  R o s s y ,  a r o s s y @ b r i v i c m e d i a . c o m

· A l b e r t o  M o r a l e s ,  O u t g o i n g  P r e s i d e n t

N e w  Y o r k  C i t y

· E m i l y  E l d r e d g e ,

e m i l y . a . e l d r e d g e @ g m a i l . c o m

O k l a h o m a  M e d i a  N e t w o r k

· A l i s o n  H o o k s ,  a l i s o n h o o k s @ y a h o o . c o m

· E l l e n  G r a h a m ,  E x e c u t i v e  D i r e c t o r ,

o k l a h o m a m e d i a . n e t w o r k @ g m a i l . c o m

S a c r a m e n t o  A f f i l i a t e

· K r y s t i n e  T a y l o r ,

a w m s a c . p r e s i d e n t @ g m a i l . c o m

S a n  A n t o n i o  M e d i a  A l l i a n c e

· E r i k a  G r i m m ,  e r i k a . g r i m m @ 3 q m p . c o m

S o u t h e r n  C a l i f o r n i a  A f f i l i a t e

· J u l i e  K e r t e s ,  j u l i e k e r t e s @ g m a i l . c o m
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If you have upcoming events, please send them

to latonya.jackson@allwomeninmedia.org. As

space permits, we are happy to share them with

the AWM National membership base in the

FastForward e-newsletter.

A F F I L I A T E  P R E S I D E N T S

A F F I L I A T E  E V E N T S

STAY IN TOUCH
Remember to stay connected to each other and the AWM

community by connecting with us on social  media,  at

the handle @allwomeninmedia.
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